


LOCATION

Being in a strategic location is key to brand accessibility.
Klippa is located in Aspen Vision City, Batu Kawan, which is
poised to become the first smart city in North Malaysia. With
strong infrastructure support from the Penang State
Government as part of the Penang 2030 vision, Batu Kawan will
be easily accessible by major roads, highways, and public
transportation networks.

PULLING POWER

The right neighbours help drive co-visitation for your
brand.
Klippa is seamlessly integrated with global home retail brand
IKEA along with other popular anchor tenants such as Harvey
Norman.

A DYNAMIC RETAIL ENVIRONMENT

Create brand standout with a unique setting.
From international powerhouse brands to local heroes, once
completed Klippa will house an exciting tenant mix of 300
stores filled with exciting retail experiences and activities.

HEALTHY VISITATION

Growing visitation numbers drives sales conversions for
your brand.
As part of a growing township, Klippa will draw visitation from
new families moving into residential developments, students at
nearby universities, and a professional workforce of nearly
23,000 employees from the neighbouring Batu Kawan
Industrial park.

A SUPPORTIVE PARTNERSHIP

Find the right partners that will help grow your brand.
At Klippa we believe in growing our business together. As
retailers ourselves, we understand the challenges you face. We
constantly invest in optimising and enhancing our offer to
better meet the needs of our visitors and create the right
environment for your brand.

5 steps to growing YOUR BRAND with us
Hej from Ikano Centres



Working with our partners to grow your business

An exciting opportunity to be part of the growing Batu Kawan community 
in Northern Malaysia



IPC
Kuala Lumpur, MY

MyTOWN
Kuala Lumpur, MY

Toppen
Johor Bahru, MY

Megabangna
Bangkok, TH

Klippa
Penang, MY

Gross Leasable Area
6.5 million sq ft

Successful partnerships 
of more than 1,800

Over 100 million joyful 
visits every year

Click on each centre 
to find out more!

Our total portfolio includes:

Ikano Centres portfolio

A destination by Ikano Centres, creating meeting places anchored by IKEA

http://www.toppen.my/
http://www.mega-bangna.com/
http://www.mytownkl.com.my/
http://www.ipc.com.my/
https://www.ikanocentres.com/


YOUR BRAND can leverage IKEA’s pulling power!
The IKEA connection

All our meeting places are anchored by IKEA. Worldwide IKEA has proven to bring in:

• More than 5 million visitors per year at each meeting place. 

• Extend the shopping centres’ catchment area up to 90 minutes.

• Cross visitation enabled by seamless integration of our IKEA stores and shopping centres.

• Adding a distinctive Swedish charm to our destinations!

• Collaborations on IKEA and tenant offers.

• Access to over 100,000 IKEA Family members who shop at Toppen for special IKEA Family 
discounts and promos.



Klippa is seamlessly integrated within Aspen Vision City, a RM 10 billion 
masterplan covering 245 acres

Working together with Aspen Group as our partners

Eco Horizon
Phase 1: 751 homes
Phase 2: 395 homes

30% of purchases out of 
Penang 

Vertu Resort
1,246 units
90% sold

zVervea
434 shop offices

VTEC
38,000 sq ft

exhibition space

51 acre mixed 
use development

Vivo Executive Apartment
1,530 units

Aspen Vision City Park
25 acre community space

Versa
980 units



• Located next to the Penang Second Bridge.

• Easy access for Northern states via North South Highway.

• Aspen Vision City will feature a transport hub with excellent
connectivity to public transportation routes and major road
networks.

• Surrounded by residential and commercial developments
including the region’s future Central Business District comprising
of a hotel, schools, office towers, and serviced residences.

• Public facilities, features, and amenities are inter-connected
and strategically located.

Easy accessibility for your visitors
Klippa facts



Primary 15 mins drive           122,783 people
Secondary 30 mins drive           1,211,001 people
Tertiary 45 mins drive           1,062,731 people

Your brand is within easy commute to a population of

Approx 2.4 million people!

Brand exposure in a growing township that will be 
surrounded by families, young professionals, 

and students.

Proximity to two leading universities with a student population of
over 12,000.

Neighbouring Batu Kawan Industrial Park will create 23,000 job
opportunities by 2023 comprising of a mix of global multi-
national company HQs and large local companies.

Over 8 million tourists visit Penang yearly.

Approximately 7,500 new residential units within our primary
catchment area.

Bringing over 2.4 million visitors to YOUR BRAND
Klippa facts



Batu Kawan: A growing metropolis set to transform 
the Northern region

Read the full article HERE

Residential Developments:

AVC: Vertu Resort 

AVC: Vivo Executive 
Apartments 

AVC: Versa 

AVC: Vilux

Eco Horizon (Ashton, Borealis, 
Camdon)

Anggun Residences

Utropolis Sensasi

Utropolis Sausana

Utropolis Sinaran

Institutes of Learning:

University of Wollongong

The Ship

Buddhist Tzu-Chi Merits Society 
Malaysia (Community & 

Education Campus)

As the township of Batu Kawan grows with new residents moving into their homes, more
professionals starting new careers at the expanding Batu Kawan Industrial Park, and
students embarking on the next chapter of their lives, we are looking forward to bring
fresh concepts to our meeting place in North Malaysia. These new additions will provide
essential offers to serve the rapidly growing community of Batu Kawan.

MNC and local headquarters for:

Boston Scientific

Honda

Vitrox

Bosch

PKT Logistics

AMS Osram

HP

Western Digital

+ many other companies

Klippa facts

https://www.theedgemarkets.com/article/cover-story-batu-kawan-continues-grow


Give YOUR BRAND a home right in the middle of the iconic hub of North 
Malaysia!

Anchored by 
IKEA Batu Kawan

GLA:
1.3 million sq ft

Phase 1: Open in 2019
Drive-thru: Open in 2021

Phase 1 Extension: Open 2023
Full shopping centre: 2025

4,000 parking spaces
(more on the way!) 300 tenants

Penang’s third satellite city
752 Persiara Cassia Selatan, 
8 Lebuhraya Bandar Cassia

14110 Simpang Empat, Penang

Once completed our 
Klippa mixed use 

development will feature
With designated bays for 

women and families.
A mix of local heroes and  
international, well-loved 

brands.

Klippa facts

The completed Klippa will 
welcome:



We will introduce new phases to Klippa as the population within our 
surrounding community continues to grow

A phased development approach

Phase 1a Link building 

Phase 1b Link Building Extension

Phase 2 F&B Drive-thru

Phase 3 Anchor Retail

Phase 4 Core Retail

Phase 5 Community Hub

Phase 6 Expansion

Phase 7 Potential MXD



Serving the essential needs of 
the Batu Kawan community!

Klippa | Batu Kawan



North 
Malaysia 

IKEA :

20,000 
visitors 
at its opening 
in March 2019!



Groceries, services and entertainment offers for families to enjoy while 
enjoying a great day out at IKEA Batu Kawan 

We are proud to be home to the first Harvey Norman concept superstore outside Klang Valley, the largest climbing wall in North Malaysia, and the first 
Mr DIY Plus and TMG Plus stores the Northern region!

Now open

& so much more!



With many delicious dining options and a unique F&B drive-thru

This is only the beginning as we have many new exciting F&B concepts that will be opening with us in the future!

Now open



Community spaces, F&B, daily goods, home improvement, and more… 
Klippa will become the rock of the Batu Kawan community

Klippa in the future



We have the ambition to transform Batu Kawan into 
an arts and cultural hub, driving more visitors to our 
must-visit art sites!



Together we can champion sustainability efforts across our full 
operations process

Our sustainability commitment

Across all our shopping centres we invest in technology to ensure operational process
optimization and create a better impact on our environment.

Circular & Climate Positive
• Encouraging both tenants and customers to recycle to avoid waste, including food waste.

• Green Lease Objectives to advocate environmentally friendly practices ranging from energy, waste,
water, material choice and usage, giving materials a second life, contractor, and fit-out practices.

• Digitization of contracts to minimize paper wastage.

Healthy & Sustainable Living
• Working with tenants to create more sustainable products.

• Increasing our sustainable living offers.

Fair & Inclusive
• Partnerships with charitable service providers and NGOs .

• Supporting local and social entrepreneurs with lower rental space and flexibility of space usage.

Green building 
design

Efficient waste & 
resource  

management

Supporting public 
transport

Waste water 
recycling

Rainwater 
harvesting

Encouraging green 
habits among shoppers 

and retail partners

We advocate:



Join the Klippa family today!
Join Us!

• Situate your brand at the dynamic township of Batu Kawan, Penang’s third satellite
city where Penangites enjoy the second highest purchasing power in Malaysia.

• A upcoming retail environment where an exciting mix of brands meets unique
customer experiences.

• Extensive marketing support to drive visitation to our centres and maximize
exposure and sales for your brand.

• A dedicated leasing and Centre Management support team to guide you on your
journey with us.



Ikano Centres in the news

At Ikano Centres we are committed to growing our offer to meet the 
needs of both our communities and partners

Click on each article 
to read more!

https://www.theedgemarkets.com/article/ikano-centres-ups-its-game-sees-results
https://insideretail.asia/2022/03/08/ikano-centres-expands-batu-kawan-offer/
https://www.theedgemarkets.com/article/first-lulu-grocer-johor-open-toppen-shopping-centre
https://www.starproperty.my/news/ipc-strengthens-its-family-friendly-position/122185
https://www.starproperty.my/news/mytown-forges-ahead-with-expansion-plan/120324


We are excited for you to join us at

Ikanocentres.com Ikano Centresklippashoppingcentreklippashoppingcentre

For more information please contact:
INSERT NAME | INSERT EMAIL | INSERT MOBILE NUMBER

https://www.ikanocentres.com/
https://www.linkedin.com/company/ikano-centres/
https://www.instagram.com/klippashoppingcentre/?hl=en
https://www.facebook.com/klippashoppingcentre

